WHY FOOD AND DRINK
TAXES DON’T WORK

Europe has an increasing obesity problem. Some governments are
looking at taxing some foods and drinks in an effort to curb this rise.
But will this solve the problem and make people thinner?

Get the facts about food and drink

taxes at www.fooddrinktax.eu

This infographic is published by
UNESDA: the Union of European Soft Drinks Associations

Taxation is the wrong tool to address obesity and
make consumers’ diets healthier

There is no scientific evidence for a correlation between soft drink
consumption and obesity rates.
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€€ 1t has been proven that a soft
drinks tax is not effective 99

Laurette Onkelinx
Belgian Minister of Social Affairs and Public Health,
17 September 2013

 Tax is unfair

Taxing food and drink places an unnecessary
burden on hard-working families. Recent food
price inflation has already raised costs and
food taxes will hit families and the least
well-off the hardest.
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Sources: A) FAO Statistics; national intake survey data. B) Differences in Weight Status and Energy-Balance
Related Behaviors among School children across Europe: The ENERGY-Project; 2012

Taxing food and drink will have a negative

impact on the economy

Denmark has abolished its taxes on fat and soft drinks because they .
failed to provide any measurable health benefit but resulted in severe
economic damage. i €

Taxes would have detrimental impact on jobs in the supply chain
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Food taxes would be highly

disruptive, as they would i
promote cross-border shopping ‘ E;
and illegal trade to avoid the tax. —

The soft drinks sector in Europe generates 1 million jobs across the EU. Soft drink producers directly
employ 156,000 people and support a further 866,000 jobs throughout the EU 28 economy. Thus, each direct

job at a soft drink producer supports another 6 jobs in the broader European economy.

So what is the solution? Education not taxation

Industry has already taken wide ranging Focusing on diets,
initiatives to be part of the solution m not single products:

Consuming fat- or

— sugar-containing products
Almost every product has alone does not make you
a no calorie alternative. fat. Obesity is generated
No and low-calorie drinks by consuming more

calories than expending.
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UNESDA member signatories have committed to
voluntary action:

+ To not advertise to children under 12 on TV, in print,

online, in the digisphere or on company owned websites
+ To not offer their products for sale in primary schools

Governments should be encouraging people

to eat a healthy diet and lead balanced lifestyles,
not taxing them.

There are many instruments which are more effective in achieving
health policy objectives including nutrition education and
information campaigns.

e — Promoting physical activity is essential
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Health problems caused by the lack of physical activity
have significant direct and indirect economic costs due
to illness and morbidity, sick leave and premature death.
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€€ Society is responsible for creating About Unesda and the soft drink industry

conditions that facilitate active living. UNESDA represents the Union of European Soft Drinks
n the st centur romotin sica ssociations. Its members are soft drinks companies who
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not a luxury. ,, and national associations from across the EU28 and beyond.
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